
Entry requirements 

Because the linear A Level is now 70% exam and does have a consid-

erable written content we require a grade 5 in English. Media Studies 

GCSE is not a pre-requisite but it will help you in your A Level studies. 

What can you do with an A Level in Media Studies? 

After completing the Media Studies A Level you can progress to high-

er education taking an undergraduate course in a diverse range of 

disciplines from Cultural Studies, Media and Film, through to Mar-

keting, Public Relations and more practical options such as Media and 

Film production. 

What else do you offer? 

We try to give you a range of opportunities to broaden your experi-

ence of the subject outside the classroom. If you’re interested in 

journalism there’s the college’s Student Voice, an online blog and 

print newspaper run by students.  

Trips have included a Media Conference held annually at Disneyland, 

Paris. We’ve also had a range of high profile visiting speakers from 

film producers and photo journalists through to PR professionals and 

editors of high profile programmes such as News Night. 
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Why choose Media Studies? 

The creative industries generated £87bn of economic value for the 

UK in 2015. This meant it grew three times faster than the rest of the 

economy, it’s a vibrant, dynamic and exciting industry to work in.  

The media plays a pivotal role in contemporary society, shaping our 

perceptions of people, issues and politics. Media Studies allows you 

the opportunity to reflect upon and analyse how these messages are 

constructed, the conventions and genres of different platforms from 

print media and TV through to music videos and social media. This 

course will also allow you the opportunity to develop your  

production skills through the coursework component. 

What does the course involve? 

You will develop a confident understanding of media theory and use 

it in your analysis of all media products. You’ll also get the  

opportunity to look at diverse products such as mainstream and  

independent TV programmes, foreign language TV and products 

aimed at minority audiences to give you a real taste of our varied  

media landscape. 

 

Component 1: Media products, industries and audiences —Exam 

35% 

For this component you’ll study 6 media platforms: marketing and 

advertising, newspapers, film marketing, games, music videos and 

radio. For all products you’ll also need to consider how they’re  

shaped by the various social, historical and cultural contexts. 

Component 2: Media forms and products in depth—Exam 35% 

For this component you’ll study 3 media platforms: TV, magazines 

and social media. For each you’ll look at a mainstream product and 

compare it with an independent or foreign language product. 

Component 3: Cross media production—coursework 30% 

The coursework component requires the creation of two products 

across different media platforms. The products will be aimed at a  

specific target audience which is laid out in the exam board’s brief. As 

part of your practical work you’re also required to research the codes 

and conventions of the genre you’re working in and put together a 

production brief. 

So your practical coursework might, for example, require you to  

produce a TV extract and a supporting magazine article, or a music 

video and a supporting webpage. 


