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THE COURSE 
This qualification has been designed for students aged 
16-19 wanting to gain thorough knowledge,  
understanding and competencies for the  
Digital Media production. 

50% EXAMINATION 50% INTERNAL ASSESSMENTS 
All qualifications graded Pass, Merit, Distinction, Distinction* 

THE BREAKDOWN 
YEAR 1: 180 credits. The equivalent to one AS level in 
terms of size. 3 units - 2 of which are mandatory units. 
Unit 1 and Unit 3.  
YEAR 2: 360 credits. The equivalent to one A level in 
terms of size. 3 units - 1 of which is mandatory. Unit 2. 

THE UNITS 
FEATURING • Media Products and Audiences • Create a 
Media Product • Scripting for Media Products • Pre  
Production and Planning • The Creating and Use of 
Sound in Media • Plan and Deliver a Pitch for a Media 
Product •  

   THE LOW 

   DOWN 

YEAR 1 
Unit 1: External Assessment - Media Products and  
Audiences. Develop your understanding of how different 
Media institutions operate in order to create products  
that will appeal to specific target audiences. You will  
learn about how audiences are categorised, researched 
and targeted by Media producers. 
Unit 3: Internal Assessment - Create a Media Product. 
Here you will be taking an audio/visual product through 
pre-production, production and post production. Choices 
being Music Videos, Short Films, Promotional Videos and 
Trailers.  
Unit 22: Internal Assessment - Scripting for Media  
Products. Good scripts are essential in order to ensure  
that film, TV and video games are brought to life. You will  
generate an idea for a new film script or TV drama in  
response to a client brief.  

YEAR 2 
Unit 2: External Assessment - Pre-Production and Planning.  
Working from a brief you will learn how to understand the 
factors that need to be considered during the planning of  
a new media product. These include legal, ethical and  
regulatory issues. You will then be able interpret client 
demands to plan the pre production of a media product. 
This includes storyboards and scripts etc.  
Unit 20: Internal Assessment - Advertising Media. 
Advertising media is around us on a daily basis, from  
billboards in the street to adverts daily on the television. 
Different types of advertisements are used together to 
create campaigns that grow a brand and an organization’s 
image, and promote all types of products and services 
used to entice the public. 
Unit 21: Internal Assessment - Plan and Deliver a Pitch for  
a Media Product. Working from a brief you will create a  
proposal and pitch for a new audio-visual product.  
 

ENTRY  
REQUIREMENTS:   
You do not need to have studied any specific  
subjects, however because of the exam  
component, as a minimum you will need:  
Grade 4 or C or above in five GCSEs including  
English Language. You should have a keen  
interest in digital media production and work  
well in groups.  

PROGRESSION 
The course will be useful to those students wishing to  
take a Media, Film, Journalism or Media Production  
related degree. Those wishing to study for degrees in  
other subjects such as English or Business, you will find 
knowledge of the Media industry valuable. With respect  
to employment those students thinking of a commercial  
or professional career in radio, TV, scriptwriting,  
journalism (print or broadcast), film production,  
marketing and advertising will also find the course  
useful. A grounded interest in the media is extremely   
useful for students, especially during potential  
university or industry interviews. 


